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摘  要 






























.  As everyone know, cash is the most liquidity of assets in the company assets, which is 
a valuable resource, the blood of the enterprise, and the fundamental driving force for 
enterprise forward. Cash flow is the dynamic reflection of the cash pooling with the 
enterprise, The nature and function of cash is reflected by the cash flow, Cash flow 
management affects the business performance directly. Airlines’ operation face to many 
challenges, how to control the cost, to keep profitability, financial management have to be 
constantly refined, to establish and improve the scientific and reasonable cash flow 
management system is the one of the very important and necessary ways. 
 
    The thesis base on the theory study and case study, through the consult massive 
literature material, and collect internal data. According to accessible information, in the 
guidance of financial management, investment, financial management and risk 
management theory, analysis of the cash flow characteristics and industry special of 
Airlines. Describes the development process and the present situation of company M’s 
cash flow, through analysis the M's cash flow, investment and financing, strategic, as the 
same time, to analysis the M company's cash flow management, point out problems and 
propose relative steady cash flow management ways, its hope that through the 
optimization of the cash flow to create value for the company. 
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 （三）具有较高的实践意义  



























   对本文研究背景进行说明，阐述研究方法和目的，研究如何界定范围，引出必须
解决的问题，解释现金流管理研究对 M公司的意义。 
二、现金流相关理论概述 
  主要针对国内外一些现金流理论进行总结和论述。 
三、M 公司内外部环境分析 




   通过对 M公司现金流管理现状及结构等方面进行较全面的分析，寻找日常现金流
管理一些问题，进一步论证提升公司现金流管理水平的必要性。 
五、M 公司现金流管理对策及体系 
















  回顾和总结本文的主要结论及对公司的指导意义，并提出进一步研究的目标。 
   
图 1-1：论文架构与逻辑图 
  





















第二章  现金流相关理论 
第一节 现金与现金流的基本概述 
一、现金及现金流 














    投资活动现金流(Cash Flow From Investment)是指公司在经营期内投资活动的
净支出，包括固定资产投资、无形资产投资和长期投资等支出，减去处置固定资产
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